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Mobile friendly websites are an important part of 
creating any type of website today. What's more, today 
you don't need a separate mobile website; you just need 
one that is fully responsive to any type of browser or 
screen size. Ensuring that your website is mobile friendly 
will improve it in numerous ways.      

Better SEO 
When your website is responsive, it will rank higher on 
search engines like Google and Yahoo. There are 
numerous reasons for this, but one is that the site is 
easier to index due to the way the website is made. 

Because of Google 
In 2015, Google first started telling everyone that mobile 
responsiveness was going to become a ranking factor. In 
March of this year, they announced that they will finally 
be implementing ranking penalties for non-mobile 
friendly sites. This fact alone should convince you that 
you need to design a responsive website immediately.

Can Consume Your Content On the Go 
If you want people to read your content, it needs to be 
readable with mobile devices. More than 60 percent of 
people who read blogs read them using a mobile device. 

Improved User Experience 
Mobile web design is a lot friendlier, with better menus 
and cleaner lines so that the user experience is vastly 
improved. When users are happy using a website, they 
are likely to come back. Repeat visitors improve your 
SEO too.

Most People Are Mobile 
Mobile web design is a lot friendlier, with better menus 
and cleaner lines so that the user experience is vastly 
improved. When users are happy using a website, they 
are likely to come back. Repeat visitors improve your 
SEO too.

Compatible with All Browsers 
The awesome thing about designing a responsive 
website is that they work seamlessly on any type of 
device or browser. When viewing on a mobile device, 
the website should look clear with easy to push 
buttons, and be easy to browse around. 

Your Competition Is Doing It 
That's the fact that you have to realize; other people 
are switching their websites over to be responsive. If 
you don't do the same, your website will stop 
appearing in search results and you'll have fewer and 
fewer visitors.

More people read the headlines than read what’s 
inside the headline. Therefore, if you want people to 
click through to read your content, you need to learn 
to write headlines that get attention. Your headline 
matters more than almost anything if you want people 
to consume your content.

Your headline should be original and specific, stress 
urgency, and be valuable. But, most of all, the headline 
should never be misleading or “clickbait” your 
audience will not appreciate clickbait-type of 
headlines and will lose trust for you. While you may 
increase click-through rates initially, over time your 
audience will stop clicking through due to being 
tricked. This brings us to the five rules of effective 
attention-grabbing headlines.
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Productivity Mobile Apps for Business

Your headline should be:
1. Original Make each headline stand out so that you can 
give your audience a reason to click through and want to 
know more about your company. Remember that your 
audience is super smart and want to see something new 
from you. Make your business and content stand out with 
your choice of words and phrasing. For example, if you’re 
irreverent in your copy, be that way in your headlines 
too.

2. Specific Rather than being mysterious
and clever, it’s best to be direct and 
give specific information to your 
readers to get them to click through 
and hopefully read at least the first line 
of the content you are providing to them. If you can 
identify a benefit to the reader for clicking through and 
reading, that’s even better. For example, if you can 
improve your audience’s weight loss success by 15 
percent with the information in the content, say so.

3. Urgent By conveying a sense of urgency in the 
headline, it will make the reader want to
read the content now rather than later. 
You don’t have to say things like “click 
now” or give a date or anything; just make
the headline express something that might signify loss if 
they don’t read it. For example, if your audience consists 
of dieters, they might like to read about how they can 
“Eat More & Still Lose Weight” or “Start Eating This One 
Thing to Lose More Weight Fast.” 

4. Valuable Making the value and usefulness of the 
content behind the headline apparent is a great way to 
get your audience to click through. In the examples 
above the audience immediately sees that they can lose 
more weight eating, which is what ever dieter wants to 
hear. The second headline is going to provide the secret 
food that the dieter can eat to lose more weight. These 
headlines express value to the reader.

5. Honest  We mentioned clickbait. You may have even 
practiced a little of this trickery on your own due to 
the seeming popularity of doing so. You see clickbait 
strongly on YouTube and many different types of blogs 
and email subject lines. Do they work? Well, yes, they 
do actually work, but only short term. You want your 
audience to trust you; therefore don’t be drawn into 
this because ultimately clickbait headlines don’t serve 
your main purpose, which is to increase sales.

Following these tips for writing attention-grabbing 
headlines will improve your click-through rate 
exponentially. Using these five rules for writing 
headlines will work. Make a sticky note to help you 
remember.

Being productive in business can sometimes seem 
impossible. People are always interrupting you, social 
media gets distracting, sometimes even Law & Order: 
SVU can be distracting when you don’t have a system 
in place to keep yourself on track. Using mobile apps 
to help you with your productivity is a great place to 
start.

  LogMeIn  This  app  allows   you   to   
accesscontent on your desktop computer using your 
mobile device to do so. You may need this if you leave 
information on your computer hard drive for security 
purposes instead of leaving it in the cloud.

  SignEasy S  ometimes   you   need   to   sign
documents online and you’re not on your PC. Use this 
app to accomplish that and create legally binding 
signatures easily from any location. This is an app for 
the iPhone.

!

https://secure.logmein.com/

https://itunes.apple.com/us/app/signeasy-sign
-fill-documents/id381786507?mt=8
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Tips for Better Copywriting 

      LucyPhone Waiting on hold sucks. That’s the 
      easiest way to put it. It simply is horrible and 
a terrible time waster. But with LucyPhone you no longer 
need to wait; you can use this app when you’re put on a 
long hold and you’ll be rung back when the hold is over.

     Pocket You can save  all  sorts of information 
              securely on  Pocket and access  it later using 
      your mobile device. You can then view the 
information you save while waiting at the doctor, at the 
airport, and even during your flight.

     OfficeSuite Professional  With this  mobile app 
     you can view,  edit,  create,  and more any MS 
              Word, Excel, or PowerPoint file on the go with 
your mobile device. It works with Android systems and 
has won awards for speed and ease of use.

     RazorSync  This mobile app works  for  people 
           who need to schedule jobs, manage workers, 
update customers and more remotely. You can work from 
the job site or from the office using any device. You can 
even create and send an invoice from your phone.

     Evernote  This  has  to  be  one  of  the  most 
     effective   productivity   apps   in   the  world.   
           Seriously, it will change your life if you download 
it and use it across all your devices to keep information 
at your fingertips.

     PayPal  Even  PayPal  has  a  terrific  internal 
               invoicing system and a way to  take  payment
              on the go. You can put an attachment on your 
mobile device, or you can just send the invoices to their 
email which they can pay on the spot.

       Producteev This software on your mobile 
      device puts inside your pocket the ability to 
            organize everything you need to do by task. 
It’s easy to use and goes everywhere and works on all 
types of devices. And, it’s free.

If you really want to be productive as a small business 
owner, use apps that help you work in the way that 
works for you. Take some time to take note of what 
might help you, and then do a search for an app to see 
if one exists.

When you learn about copywriting, one of the first 
things you realize is that the sentence structure is a 
little different than what your English teacher may 
have taught you in compositional English. So, the first 
thing to do to improve your copywriting is to throw out 
what you learned in those courses. 

               BREAK RULES As mentioned above, It’s 
               important to throw out what  your  English 
    teacher taught you. Effective copywriting 
means that you’re going to break grammar rules to get 
your point across. You’re going to start sentences 
with “And” and use personal pronouns, and more.

      KNOW YOUR AUDIENCE Never stop 
                researching your audience and the product. 
Knowing stats, facts, and information to back up the 
things you say will go far with your audience if you 
know them and it shows. It’s going to make everything 
you write, say, or do much more relatable to the 

https://evernote.com/pricing/

https://www.paypal.com/webapps/mpp/credit-card-reader

http://www.razorsync.com/

http://www.mobisystems.com/androidofficesuite-professional/

https://getpocket.com/

http://www.lucyphone.com/ https://www.producteev.com/
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     MIND THE VISUALS   Just  as  important
              as  the  words  you  choose  to  use,  are  the 
              font   choices,   colors,    images    and   page
layout. Chunky content looks best because lists and 
headlines break up long pages of text. Images and colors 
bring out your point and define the emotions you want 
your audience to feel. And, of course, the font needs to 
be easily readable to your audience.

            GET PERSONAL This is where your English 
              teacher’s head  might  spin, but you  will  need
              to  use personal pronounces to become better 
relatable to your audience. You want to be super personal 
so that your audience relates to you and trusts you to 
steer them in the right direction.

     OPTIMIZE   THE   HEADLINES       The
      headlines you create are almost more  import
       ant than the content because without good 
headlines, no one is going to read the rest of the 
information. If you can create awesome headlines that are 
optimized to get attention, hint at what’s inside, and make 
the reader curious to continue, you will convert more.

            K.I.S.S.   Don’t try  to  be  too clever  with 
              your  choice  of  words.  Keeping  it  simple
              is an  import ant part of better copywriting.  
You   want   to explain things to your readers in a 
simple way that gets the point across and doesn’t 
confuse them. If you are having issues explaining any 
type of concept in a simple way, you may need to do 
more research.

     TELL  A   STORY  Everyone can  relate  
     to stories and case studies. If you can tell a 
             story using descriptive language that brings 
your audience feelings and thoughts that you want 
them to have, you’re going to convert a lot more than 
if you are too direct without relatable and humanized 
examples.

IT’S ABOUT THEM You’ve heard this before, but it 
cannot be repeated enough. When you are trying to get 
an audience to buy something through the copywriting 
techniques you read about, you must always remember 
that it’s about them, not you. Tell them the benefits of 
your solution rather than the features, and you’ll win 
them over faster.
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